
FTC Compliance Example: LinkedIn Prospecting Tool 

Claim/Feature FTC Issue/Concern Compliance Comment 

eProspector AI, LLC Express claim that service 
contains functional AI 
 

FTC Substantiation: “Claims are 
deceptive if they lack scientific 
support” 
 
Limit the scope of possible 
implied claims 

   

Chatbot for Q&A at 
Website 

Does it mislead consumers into 
thinking they are interacting 
with a real person?  
 
 
Does it contain disguised 
marketing claims?  
 
Is Chatbot use being 
monitored? 
 

FTC: Consumers have the right 
to know if the are 
“communicating with a real 
person or a machine.”  
 
FTC: “It should always be clear 
that an ad is an ad.” 
 
FTC: Marketers should “monitor 
and address the acutal use and 
impact of any tools eventually 
deployed.” 

   

“So Much Better Than 
Sales Navigator” 
 
“Like Sales Navigator 
on Steroids”" 

Efficacy claims: does service 
work as advertised? 
 
Comparative claims: works 
better than non-AI service 
 

FTC Substantiation: 
 
“Claims are deceptive if they: 
 
 - lack scientific support, or  
 
 - apply only to certain types of 
users or under certain 
conditions” 

   

“Identifies decision 
maker prospects that 
are more likely to need 
your product/service” 

FTC: “AI is not yet capable of 
making trustworthy predictions 
of human behavior” 
 
 

FTC Policy:  This claim is not 
capable of being substantiated. 
 
Modify or delete claim. 

 Have all forseeable risks to 
consumers been identified? 
 

FTC: can’t disclaim risk; 
marketer is responsible 
(Example: biased results) 
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